e
3

STATIONERS .

A Leading Supplier of
Business Essentials




ForwardLooking Statements and Ne@AAP Measures

This presentation contains forward-looking statements, including referencesto goals, plans, strategies, objectives, projected costs or savings,
anticipatedfuture performance,resultsor eventsand other statementsthat are not strictly historicalin nature. Thesestatementsare basedon
Y y I 3 S Yed@rgni exgectations forecastsand assumptions Thismeansthey involve a number of risksand uncertaintiesthat could cause
actual results to differ materially from those expressedor implied here. Theserisks and uncertaintiesinclude, but are not limited to the
following ! y A (i BliRr@eon key customers,and the risksinherent in continuingor increasedcustomer concentration end-user demand for
productsin the office, technologyand furniture product categoriesmay continueto decling prevailingeconomicconditionsand changesaffecting
the businessproductsindustry and the generaleconomy ! y A { ébiRyX@ effectively manageits operationsand to implement growth, cost
reduction and marginenhancementinitiatives | y A { ®lRufzéon supplier allowancesand promotional incentives | y A (i @IRuf2zé on
independentresellersfor a significantpercentageof its net salesand, therefore, the importance of the continuedindependence yviability and
successof these resellers continuing or increasingcompetitive activity and pricing pressureswithin existing or expandedproduct categories,
includingcompetitionfrom productmanufacturerswho selldirectlyto !y A {icBsoérs the impactof supplychaindisruptionsor changesn key
& dzLJILJiistrdNidnStrategies ! Yy A (abiRy@aimaintainits existinginformation technologysystemsand the systemsand eCommerceservices
that it providesto customers,andto successfullyprocure,developand implementnew systemsand serviceswithout businesdisruption or other
unanticipateddifficulties or costs the creditworthinessof ! y A (icadoférs! vy A (dbiRy@aimanageinventoryin order to maximizesalesand
supplier allowanceswhile minimizingexcessand obsoleteinventory, | y A (i Sidt&sdn effectively identifying, consummatingand integrating
acquisitions the risks and expenseassociatedwith | y A (i &IRj&idnsto maintain the security of private information providedby ! y A 4 SR Q3
customers the costsand risksrelated to compliancewith laws, regulationsand industry standardsaffecting! y A (i ign@sithe availability of
financingsourcesto meet! y A (ibbdheséeeds! y A (ré8lianGedn key managemenpersonnel both in day-to-day operationsandin execution
of newbusinessnitiatives andthe effectsof hurricanesactsof terrorismandother naturalor man-madedisruptions

Shareholderspotential investorsand other readersare urgedto considerthese risksand uncertaintiesin evaluatingforward-looking statements
and are cautionednot to placeundue relianceon the forward-looking statements For additional information about risks and uncertaintiesthat
could materiallyaffect! y A (ir6sRit® pleaseseethe O 2 Y LJI Seéu@iasand ExchangeCommissiorfilings Theforward-lookinginformation in
this presentationis madeasof this date only, andthe companydoesnot undertaketo update anyforward-lookingstatement Investorsare advised
to consultany further disclosureby United regardingthe matters discussedn this presentationin its filings with the Securitiesand Exchange
Commissiorand in other written statementsit makesfrom time to time. It is not possibleto anticipateor foreseeall risksand uncertainties,and
investorsshouldnot consideranylist of risksand uncertaintiesto be exhaustiveor complete

Asterisks(*) designatenon-GAAPiInformation. A reconciliationof theseitems to the most comparableGAAPmeasuresis presentedon the O 2 Y LJI weBsiiefwww.unitedstationerscom)
underthe Investorsection Exceptasnoted, all referenceswithin this presentationto financialresultsare presentedin accordancewith U.S GenerallyAcceptedAccountingPrinciples




Leading Wholesal®istributor of Business Essentials

25,000+
Resellers
reach
e ¢ millions of
140,000+ > = business
products : ' consumers




Business EssentiaSategories

Office Productsand
Furniture

Janitorial and Breakroom Industrial




Business Essentials Categories*

Technology Products

INDUSTRIAL

OFFICE PRODUCTS
61%

JANITORIAL AND Office Supplies

BREAKROOM

Office Furniture

* 2013 percent of total sales ‘ji



Leadership in Large, Attractivielarkets

Office Products

Janitorialand Break
room Supplies

Industrial Supplies

Total market size $90+8 $40+B $300+8B
Number of <10,000 >12.000 >150,000
distributors

Wholesale

penetration with 40-50% @ @
resellers

Channel efficiency

inventory $ required $0.99 $1.20 $2.69
for $1 sales

United

2013 Sales $3.1B $1.3B $518M




Our Value Proposition

The fastest, most convenient source for
everyday business essentials.

Speed Convenience Expertise

A

FAST
DELWERY Mg

Nationwide distribution Single order °f.br°‘?‘d Superior commercial
network with next/same product portfolio with and category
day deliver enhanced eBusiness knowledge
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